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A SUCCESFUL
PERSONAL

BRAND

secret to

successful personal
brands always add

value 
 



BUILT 150 BRANDS 

OVERSEEN OVER 1000+
PRODUCTS 

WORKED IN OVER 25
DIVISIONS 

EXECUTED OVER 70 PRODUCT
LAUNCHES

MOST IMPORTANTLY
TOUCHED THE LIVES OF OVER

55 MILLION TANZANIANS. 

 
 

 

 

 

 

IN THE LAST 12 YEARS:



HOW CAN I ADD
VALUE 

share my
experiences, the
hurdles I crossed
and what I learnt
from METL to help
others



WROTE TWO
BOOKS 

SPOKEN AT
OVER 50
YOUTH

EVENTS 

CONDUCTED

HELPED 100 +
SMALL

BUSINESSES 

CONDUCTED
OVER 60

INTERVIEWS
OF WOMEN IN

TANZANIA 

 

 

 

 OVER 30 COFFEE
SESSIONS 

 

 

 



people were receptive to
my ideas 

build more trust 

create better
partnerships: bring in
Bajaj, LG and Panasonic  

easier to work with
influencers

The stronger my personal
brand grew, the more doors
opened for me:



ICE-BREAKER

Three things you are good at 
One skill you want to improve   

Have a chat with the person sitting
next to you:

- Talk to the person next to you, what
are you studying, your passion and
your hobbies 



It is the unique combination of
skills and experiences that make

you who you are. It is how you
present yourself to the world. It
makes you more relatable and

relevant.

A PERSONAL

BRAND

What is?



WHAT IS THE POINT
OF A

PERSONAL BRAND?

Your reputation is not the same as your

personal brand 

Your reputation is how others view you

(your first impression, the relationships

you form and how you communicate) 

 Your personal brand is intentional 

 It is how you want people to see you

 



people like to follow people 
Better Job offers* - I always look at
social media before I hire  
Promotions
credibility 
More Interviews
Partnerships

- Personal brands differentiate you from
competitors

WHY IS IT IMPORTANT TO CREATE A PERSONAL
BRAND?



YOU

THE BRAND
CALLED

How to Build 



FIGURE OUT WHAT 
DRIVES YOU

Start by asking yourself the following
questions:

-What motivates?

-What skills or talents are you most proud
of?

-What skills are you curious about? 

-What kind of tasks or projects energize
you?

-Ten years from now, what do you want to
have contributed to the world?



IDENTIFY AND ARTICULATE 
WHAT DIFFERENTIATES YOU 

FROM THE REST

What are your passions?

What do you do differently

from others?

Do you have a hobby, activity,

or idea that could make you 

 lose track of time



UNDERSTAND YOUR UNIQUE
STRENGTHS AND BRAND KEY

WORDS

What is it that you're good at?

What personality do you have? 

What will make you stand out?



BUILDING AN IMPACTFUL 
'OFFLINE' PRESENCE & 

POSITIVE FIRST 
IMPRESSIONS

Are you friendly to people?

How you speak to them, and

the impression you make?

Do you pay attention to how

you dress? sit? speak about

yourself?



PROMOTING YOUR BRAND TO 
POTENTIAL CLIENTS, 

INVESTORS AND EMPLOYERS

Do planning, be prepared

Attend Networking events 

 where you are seen

give them a reason to

remember you

 



 
10 WAYS TO USE SOCIAL
MEDIA TO BUILD YOUR

PERSONAL BRAND
 Give as Much as You Can

(ADD VALUE)
ASK Questions/ Get feedback
Be authentic 
Tell stories 
Be consistent 
Live your brand
Engage on different social
media platforms
Engage Regularly
Diversify Your Content
Study a successful example

1.

2.
3.
4.
5.
6.
7.

8.
9.

10.



 
ALWAYS ADD VALUE



 
TELL STORIES IN YOUR

CAPTIONS 



ENGAGE ON DIFFERENT
SOCIAL MEDIA
PLATFORMS



CREATE AND 
COMMUNICATE YOUR 

'BRAND SLOGAN'- THIS IS 
YOUR ELEVATOR PITCH

What is an elevator pitch?
An elevator pitch is a brief, persuasive

speech that you can use to spark

interest in what your brand is about. You

can also use one to create interest in a

project, idea, product or person.

It needs to be precise, while conveying

important information.



PICTURE THIS..
You've just bumped into a former client at the airport. After 

exchanging pleasantries, he asks you what your new company 
does. You open your mouth and then pause. Where on earth do 

you start?



CREATING AN ELEVATOR PITCH

To craft a great pitch, follow these steps:

1) Identify your goal.
2) Explain what you do.
3) Communicate your USP.
4) Engage with a question.
5) Put it all together.
6) Practice.
Try to keep a business card or other takeaway item with you, 
which helps the other person to remember you and your 
message.



FATEMA'S ELEVATOR PITCH

I help C- Level executives make better marketing decisions that
result in significant growth in market share for their products. I
am able to provide key insights and better direction by tapping
into over 12 years of strategic experience managing the
marketing for one of Africa's largest business houses. 

Do YOU need help making better strategic marketing decisions?



ACTIVITY

10 Minutes to create an elevator pitch for your brand or 
business 

 



EFFECTIVE NETWORK 
TECHNIQUES TO PROMOTE 
YOUR PERSONAL BRAND

Focus on building relationships 

Practice open body language before

you meet 
Use the power of a compliment

Be authentic 
Do your homework and get to know

people.
GO back to basics (get face time) 

Tell a story



THANK YOU



ME

CONNECT 
WITH

:  fatemadewji

:  fatema dewji

:  fgdewji

:  fatemagdewji


